
Issue Advertising 
Close

Materials 
Close

Featured Editorial Webinar What’s Hot
Product Focus

January/February 12/4/09 12/11/09 Health Care
Key Topics:•	  Mass notification in public health emergencies; fire 
department mutual aid planning; fire and life safety in residential 
health care facilities; NFPA 1600 and pandemic planning

Relevant codes:•	  NFPA 1, 99, 101, 111

Code issues in health care Security and Detection 
Systems

February Buyers’ Guide 
Standalone Issue
Bonus Distribution:  
Over 15,000 distribution at major trade shows 

12/18/09 12/28/09

March/April
Bonus Distribution:  
• Fire Department Instructors Conference  
• NFPA Mexico Fire Expo

“Company Connections” Mini Ads Closes 2/5/10

2/5/10 2/12/10 Industrial/Storage Occupancies
Key Topics:•	  70E and industrial spaces; firefighting strategies 
for high-challenge storage facilities; hazardous materials 
issues; suppression systems; smoke and gas detection; new 
developments in sprinkler and alarm systems

Relevant codes: •	 NFPA 13, 14, 25, 30, 30B

Research Roundtable – 
The numbers that impact 
fire protection

Sprinkler Systems

May/June 
NFPA Conference & Expo  
Show Issue
Advertiser Bonus: Signet AdStudy® Report*

Bonus Distribution:  
• NFPA Conference & Expo

4/5/10 4/12/10 Conference Issue
Key Topics:•	  Annual conference preview; changes to NFPA 70 
(NEC); updates on proposed changes to major NFPA codes and 
standards

Relevant codes:•	  Annual 2010 codes: NFPA 2, 25, 30, 30A, 30B

Changes to NEC New Products

June—NFPA Conference & Expo
Show Guide**

3/26/10 4/2/10

July/August
Bonus Distribution:  
• NFPA America’s Fire & Security Expo 
• Fire Rescue International

6/4/10 6/11/10 Assembly Occupancies
Key Topics:•	  Fire and life safety issues around people with 
disabilities; mass notification; suppression systems; smoke and 
gas detection; signaling and access; firefighter fatalities annual 
report

Relevant codes: •	 NFPA 13, 72, 92B, 101

Mass notification case 
studies

Suppression

Systems

September/October
Bonus Distribution:   
• National Electrical Contractor Association 
• China Fire

8/5/10 8/12/10 Institutional/Educational Occupancies
Key Topics: •	 Fire and life safety in locked facilities; retrofitting and 
other issues related to culturally significant properties; security 
and alarm issues in government buildings; building materials

Relevant codes:•	  NFPA 13, 70, 72, 101, 232, 730

Building Commissioning – 
Who Has the Last Word?

Fire Alarms

November/December 
“Company Connections” Mini Ads 

Closes 10/5/10

10/5/10 10/12/10 Sprinklers and Alarms
Key Topics:•	  Installation and maintenance; research and testing; 
new developments in suppression systems; smoke and gas 
detection; sprinkler and alarm systems

Relevant codes:•	  NFPA 13 family, 24, 25

Integrating Sprinklers and 
Alarms – What Are the 
Issues?

Building Materials

STANDALONE ISSUE—FEBRUARY BUYERS’ GUIDE

JUNE—NFPA CONFERENCE & EXPO SHOW GUIDE**

* Exclusive to 1/2 page or larger advertisers in this issue.											        
		
**Show Guide advertisers must be exhibitors at the 2010 NFPA Conference & Expo and advertise in the May/June issue of NFPA Journal.  
Non-advertisers  in May/June NFPA Journal may purchase half page B&W ads only.

Unique Marketing Opportunities
Add extra impact to your marketing communications program

Rates
	 Full Page	 2/3 Page	 1/2 Island	 1/2 Page	 1/3 Page	 1/4 Page	 1/6 Page
FULL COLOR

1x	 $8,640	 $7,590	 $7,170	 $6,320	 $5,590	 $5,270	 $4,530

3x	 $8,420	 $7,380	 $7,010	 $6,170	 $5,490	 $5,170	 $4,430

6x	 $8,110	 $7,170	 $6,840	 $6,010	 $5,370	 $5,070	 $4,330

9x	 $7,910	 $7,010	 $6,740	 $5,900	 $5,270	 $4,950	 $4,220

12x	 $7,690	 $6,840	 $6,590	 $5,800	 $5,170	 $4,850	 $4,110

18x	 $7,490	 $6,740	 $6,430	 $5,690	 $5,070	 $4,750	 $4,010

BLACK & WHITE

1x	 $6,890	 $5,840	 $5,420	 $4,570	 $3,840	 $3,520	 $2,780

3x	 $6,670	 $5,630	 $5,260	 $4,420	 $3,740	 $3,420	 $2,680

6x	 $6,360	 $5,420	 $5,090	 $4,260	 $3,620	 $3,320	 $2,580

9x	 $6,160	 $5,260	 $4,990	 $4,150	 $3,520	 $3,200	 $2,470

12x	 $5,940	 $5,090	 $4,840	 $4,050	 $3,420	 $3,100	 $2,360

18x	 $5,740	 $4,990	 $4,680	 $3,940	 $3,320	 $3,000	 $2,260

COLOR RATES

Four-Color Spread: $3,160	 Matched, Per Color: $970	 Standard, Per Color: $770

These unique — and cost-effective — marketing 
opportunities are designed to enhance your results through 
the strong affiliation and trust readers have for NFPA 
Journal and the National Fire Protection Association.

“Company Connections”

NFPA Journal’s twice-yearly “Company Connections” 
advertising sections put your product or service before 
a captive audience of 81,000. This mini-ad section is an 
excellent way to promote your company’s literature, 
catalog or website for just $850. In 2010, “Company 
Connections” will appear in NFPA Journal in March/
April (closing date: February 5) and November/December 
(closing date: October 5).

Ad Readership Study

Half page and larger advertisers in the May/June 
show issue of NFPA Journal receive a Signet AdStudy 
Report® designed to measure the effectiveness of their 
advertisement. The Signet Ad Study report contains 
extensive verbatim comments on the impression your ad is 
making. You will learn how your ad compares with those 
of your competitors and find out what kinds of ads score 
best.

Inserts

Rates for furnished inserts, outserts, polybagging, 
gatefolds, belly bands, and business reply cards are 
available upon request. Two samples of inserts or outserts 
must accompany your request. Similar to advertising, 
inserts are subject to review by the NFPA Journal 
Advertising Review Board. Contact your Regional Sales 
Representative for rates and specifications.

Insert Printing

NFPA Journal provides advertisers with competitive 
printing quotations on inserts. Contact your Regional Sales 
Representative.

Reprints

Reprints of advertising, articles, or product releases in NFPA 
Journal are outstanding brand and credibility-building 
additions to your marketing communications program. 
For information, contact Lynne Grant at 617-984-7790 or 
lygrant@nfpa.org.

Advertising Laminations

NFPA Journal supports your booth presence at the NFPA 
Conference & Expo in June. Exhibitors that advertise in 
the May/June show issue will receive a complimentary 
lamination of their advertisement for display. Advertisers 
who desire a lamination of their advertisement(s) for use 
at other industry trade shows may request them. Please 
allow three weeks for delivery.

Reader Profile 

Information regarding the 2009 NFPA Journal Reader Profile 
is available to advertisers upon request. Please contact your 
Regional Sales Representative for details.

Career Center

Finding the right person to fill your fire, life safety, and 
security job openings has become easier thanks to the 
NFPA Career Center. The site is hosted by monster.com, 
the premier career site on the web. So the job opening you 
post today through NFPA’s website will be automatically 
posted on monster.com and will allow job seekers to search 
specifically in the fire service, fire protection, and electrical 
engineering industries. Job postings are $395 for a 60-day 
listing and resume posting is free. Visit www.nfpa.org and 
click on the “About NFPA” tab.

See back cover for complete contact information.

Mechanical 
Specifications:
Bleed—Allow 1/8'' bleed beyond trim.

Spreads—Keep live matter 1/4'' from 
gutter.

Preferred Material— Electronic art 
to specifications.

Color Proof—Required with all four-
color ads.

Printing—Web offset on coated stock.

Binding—Perfect.

Premium Positions:
(Premium applied to earned frequency plus 
four-color cost)
Back Cover:	 Plus 35% 
Inside Front Cover:	 Plus 30% 
Inside Back Cover:	 Plus 20% 
Page 1:	 Plus 20%	
Guaranteed Position:	 Plus 10%

Digital Advertising 
Material Requirements:
Acceptable Media—Ads may be 
submitted on CD formatted for Macintosh.

FTP Transfers—Call for instructions.

Terms and Conditions—Refer to back 
cover.

Classified Rates 
(Non-commissionable)

Copy only per column inch	 $300

Display (21⁄4'' x 47⁄8'')	 $1,500

Acceptable File 
Formats:
PDF files/X1-A preferred.

Ads created in Adobe Illustrator and 
Freehand can be provided as EPS files 
with all fonts created as outlines.  
Be sure to include fonts or save fonts 
as outlines.

Ads created in Adobe Photoshop can 
be provided as EPS or TIFF files with 
resolution of 300 dpi. 

Specifications:
•	All color images must be separated 	
	 as CMYK.

•	�All fonts must be included as both 
screen and printer fonts. Truetype 
fonts are not acceptable.

•	�Laser proofs for black and white ads 
and color proofs for color ads must 
accompany all digital materials.

Advertising Materials:
Dorinda Fergason
Advertising Operations Manager 
NFPA Journal 
1 Batterymarch Park 
Quincy, MA 02169 
P  617-984-7323 
F  617-984-7090 
E  dfergason@nfpa.org

2 SPREAD PAGE
161/2" x  111/8"

FULL PAGE
7"  x  10"

1/2 PAGE
ISLAND

41/2" x  71/2"

1/6 PAGE
21/4" x  47/8"

1/3 PAGE
SQUARE

41/2"  x   47/8"

1/4 PAGE
35/16"  x 41/2"

1/3 PAGE
VERTICAL

21/8"  x  97/8"

1/2 PAGE
VERTICAL

35/16"  x  10"

2/3 PAGE
41/2"  x  10"

1/2 PAGE
HORIZONTAL
67/8"  x  41/2"

PUBLICATION
TRIM SIZE: 81⁄8'' x 107⁄8''

Columns and Departments
Each issue of NFPA Journal includes a full slate of regular columns and 
departments, each with its own special focus. This offers many unique 
placement opportunities for your ad throughout the year. For more 
detailed information on specific topics for the columns and departments, 
contact your Regional Sales Representative or check the updated editorial 
calendar for each issue at www.nfpajournal.org. 

First Word
NFPA President James Shannon 
discusses issues pertinent to the 
fire protection community.

Firewatch 
From NFPA’s files, a review 
of recent fires in a variety of 
occupancies.

Structural Ops
Our experts focus on a different area of structural firefighting in each 
issue.

In Compliance
A discussion of code compliance 
issues in different occupancies.

Outreach
What NFPA is doing to promote 
fire safety among the public.

Buzz Words
An expert in the alarm field 
shares his knowledge.

Heads Up
What’s new in sprinklers.

Research
The Fire Protection Research Foundation shares information on its latest 
projects.

The 70E Connection
A detailed discussion of electrical 
safety in the workplace.

In a Flash
Short takes on information of interest 
to the fire protection community.

What’s Hot
A listing of new products relevant to 
fire protection professionals.

NFPA Journal® Integrated Media Planning Calendar
For detailed and updated information on the editorial lineup for each issue, visit www.nfpajournal.org




